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Hannisua:ztiawa / PRINCIPLE
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Charoen Pokphand Foods Public Company Limited (CPF) recognizes that health is a fundamental
foundation of well-being, and that proper nutrition plays a vital role in improving the health and quality of
life of people at every stage of life. The Company also recognizes global health challenges, including
malnutrition, non-communicable diseases (NCDs), and population ageing, which require systematic and
collaborative efforts across all sectors to address effectively. As a leading agro -industrial and food
company, CPF is committed to strengthening food security through sustainable innovation by developing
high-quality, nutritious products that meet the evolving needs of customers and consumers of all ages.
Guided by the principles of responsible production and balanced consumption, the Company strives to
contribute to a sustainable food system and enhance long-term health and well-being.

This Policy establishes the framework for integrating health and nutrition considerations into the
operations of the Company and its subsidiaries, including research and development, raw material
sourcing, manufacturing, quality management, and marketing.

Jauwa / SCOPE

ulgurgadulldnunisdildussnouavusen wSyInANturiaIHs 91M0 (UHBU) tazusenegas Tavawisnulll
JszgndtsiidannaavnungHuig dafiHua wa:usunyavidazus:ine

This Policy applies to Charoen Pokphand Foods Public Company Limited ("the Company") and its
subsidiaries, which may adopt and implement this Policy in accordance with applicable laws, regulations,
and the local context of the country in which it operates.
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U8V / DEFINITIONS

usGn RISRETN] usGNn wsnyInANturiaIHs 91Na (VHBU)

UsSGhgoy HUNg0v USBNNBRWTZUNDAUANAYNIIASY Ua:/HSa Nudau

The Company means Charoen Pokphand Foods Public Company Limited.
Subsidiaries means Entities controlled, directly and/or indirectly by the Company.

HU1ALazAWSURasaU / ROLES AND RESPONSIBILITIES

HU28vIWIdsIa:Wauul / Research and Development Function

JundaumsWauuWanNuAaIHIsIa:UIans suAduasuaulnsuINTSIa:NSINEVaIHISUIUURUETU
msdidunuArHual3tuuleuigadul
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fHuQHUIESIUAUHUIBVIUAIRYIIEY BoMUNANISANTUIIU 1a:S18uIUAIIWAIHINGaRUSHISOU
nsaumsmnuqua

Drive the development of food products and innovations that promote nutrition and enhance
access to food in accordance with the established Implementation Guidelines set forth in this
Policy.

Integrate and collaborate with relevant functions to ensure that product development and
innovation align with the established objectives and comply with the Implementation Guidelines set
forth in this Policy.

Establish targets in collaboration with relevant functions, monitor implementation progress, and
report performance and progress to Management in accordance with the Company’s governance
framework.

HUJ8vuNsaala / Marketing Function
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Ensure that food product communications and marketing activities comply with the established
Implementation Guidelines set forth in this Policy.

Coordinate and collaborate with relevant functions to ensure consistent and accurate
communication of food product information.
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dunngs:=08uaHs / Food Regulatory Affairs Function
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211

Monitor food laws and regulations, communicate regulatory updates, promote compliance, and
provide guidance to relevant functions to ensure that product development, nutrition labeling, and
nutrition and health claims comply with applicable legal and regulatory requirements.

Coordinate and collaborate with government regulatory authorities on matters relating to food
laws and regulations.

HU28UIUUSHISADWEVEU / Sustainability Management Function

Js=anuviunisaiduviuaiuuleuie Health and Nutrition SIUnUHUIgVIUNINGITDY
Gaouua:sausaudayanisduduuIuINHUIBNURIREIday wausI1evIuAIUMIHINGaAMUNSSUMS
ussGhauvlala:NIsWaUiaAI WSS

—

WamwegdayanisadunulrgdaulaidgsSunsiuaniuuiasgiuta:nsaunissigouningddag

Coordinate the implementation of the Health and Nutrition Policy in collaboration with relevant
functions.

Monitor and consolidate implementation data from relevant functions and report progress to the
Corporate Governance and Sustainable Development Committee.

Disclose implementation performance and progress to stakeholders in accordance with applicable
reporting standards and frameworks.
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wudn1wUijua / IMPLEMENTATION GUIDELINES

usBnMHuauuaUUtIRaduIasSuUgUN1R:NTYaVRUSTNATUNNEIVIYLa:N:guNIWAHAINHAY SouNVDEIUSIVTU
Msas1s:uuaImshduAva:guEUT GVl

The Company establishes the following practices to promote the health and well-being of consumers

across all life stages and diverse health conditions, while contributing to a secure and sustainable food

system:

nIsWwuIRaanrindviasugoslnsuinas

Healthy and Nutritious Product

A wahAryAUMsouuwaantuANetduudAn ‘aamsinugl (Food as Medicine)’ daidunsauuuan

AuNSIVUA=WUIUNYDVUSEN Us:nauddy

- nauduiEsuaunIw IRUaENsaHIsAgIEaduayUNISHVIUS:UUGW 9 YauswMe 1Bu TUsdu twains
nsaludustalowm 3 300U ta:uss1adwgnsidudamsriHininouUnayassone

- navilavnulsa Usuanansamshiduloduideudalsaliifadaidasy (Non-Communicable Diseases:
NCDs) Taun thona Tsidew Aataalnasaa TudufiuHua uasTuguauad

]
LA

- nauiuwsiwnme Wosuudanssuiawzdnsugdle gavany ua:pnidnwdaun1sa1saiiIsusiia
WuNIFBawIzNdu

Prioritize the development of products under the Food as Medicine concept, which serves as the

Company's research and development framework, comprising the following categories:

- Health Promotion: Increase nutrients that support the normal functioning of the body's
systems, such as protein, dietary fiber, omega-3 fatty acids, vitamins, and essential minerals.

- Disease Prevention: Reduce nutrients that are risk factors for Non-Communicable Diseases
(NCDs), including sugar, sodium, cholesterol, total fat, and saturated fat.

- Recovery: Develop innovative products specifically for patients, older adults, and individuals
with specific nutritional requirements.

asiwassAudanssu (Innovation) wazUSudsuwanncuri (Renovation) Wiun1s3dguazwauul1duHan
Ingnmaas WEinalulagnnualdy wazuouadvHituaNlunisaswAuAtHL 9 IegNS:aUATUNIW ADY
Jaaany saud ua:AruAnwinsuinisagudaltiov

Promote innovation and renovation through science-based research and development, leveraging
advanced technologies and continuously exploring new approaches to enhance product quality,
safety, taste, and nutritional value.
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fHuaincuridulnsuInis (Nutrition Criteria) tazuuaniunisus:ziouAtuAINIIINBUINISTaINAOATUA
(Nutrition Profiling Framework) wWat&Juuuaniatuniswouu JSudsy tazdaowwanisaiiduviudiu
Insuinsagucaltiau Tagd1wauHANTIWNIWINYIFANEAS UIASTIUEINE tazdarmHuquavlaa:us:ine

Establish Nutrition Criteria and a Nutrition Profiling Framework to guide product development,
product renovation, and the continuous monitoring of nutrition performance, based on scientific
evidence, internationally recognized standards, and applicable country-specific requirements.

saudanuin3adnglndsinis an10uNISANYY naaaduwusasnussnaniinWIBYIBINYGUgUN WU
N1SA0AULEA=NIUNIUINIWNEIYFIIASUEUNI:NGIUDGNW 9

Collaborate with academic networks, educational institutions, and business partners with expertise
in health to develop innovative approaches that promote well-being across multiple dimensions.

nisduidsunastdnivainisnionunwiusiAnitulzan

Promoting Access to Quality and Affordable Food

dulasumisiindvamsidaunwia:inruAnuTnsuims TagaunudunsIdea:waIuNNIWa0ATUAla:
NS:UIUNISWEQ AIUARUMSUs:gndlEuIanssulazinalulagaaaaHavlsAtuAY Guudnisdor3onau ms
WanaHsda3 Msiasudas TUoufunisudssy ua:msdadruig aiHis BuldaudArydanisens:au
ALUNIWaIMISIa:Us:anSNMWN1sWaa naaasunisiasuasulonmatumsidnivaisidagunaiiv Tusia
AlHUN=aw tasdatdiavivtun1a:undtazn1a:3n0a

Promote access to quality and nutritious food by investing in research and development for both
products and production processes, while leveraging innovation and advanced technologies
throughout the value chain, from raw material sourcing, feed production, animal farming, and food
processing to food distribution. These efforts contribute to improving food quality and production
efficiency, while enhancing access to nutritious food at affordable prices and supporting the
continuous availability of food under both normal and crisis situations.

nisdadisdayauazriinisaalaaswsSuiiasau

Responsible Product Communication and Marketing

doansiayanannturiagusuiasaunielddariiHuavavnnruiguda:us:ina Taunsaungquivaain

waaftuAla:N1sdaansnumsoana aaduauutigusinaanuisnandutoidanusinaldaguiHuzauuas

duladumsusinnaisiauna Toy

- aainwAaAA uaovdayagnday ASUAIU ta:ntad1e AsaunquEluls:naudAty 35Usullia
SuUs:n1undaduaims ua:Msifusnu vl Hindnisuaavdayaftdlunisnainduniolnsuinis
(Nutrition Claim) AuUsuiruansaitsia:nsIUEeuIREUaSaIHIS gayalnsuinisuuuuinsgu
(Nutrient Declaration) ua:ﬁau“afnﬁuwmslv'v'umu (Supplementary Nutrition Information) Gau
31930Wan1s052931As1:HoINABUR AN sHEa38NsAlASUMSyausu dHSunisnalddiia:nis
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msdaansnumsaana adunssudia:auiasulanmamsiiidonaantuiaHisivaanny TacuAIN
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Avdaduidu Foa3na doduauaaulau ua: Influencer Marketing uWiuns:usunIsasIvEaUNA:
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h3aluidouay dnsunisdaansidnguilrurenanlduidnuazigndsu Tagdwdainturialgaiu
JarHuagavHUl8vIUMnUQuatulda:Us=InA - AaUANUIUINYaYavANsaudelan (World Health
Organization: WHO) uano1nd usGnduiasunisusinnagvauqa (Balanced Diet) Tnsuniauadioya
JodauaHisAHU=aUAVUSINNIE:USL RatARUSTNATASUaNSaIHSIRBIWaMUAIIWABINTS Las
Han@euMsuslnaansamsinassauINAulUauguNI:wadIda:UAAa

Communicate product information responsibly in accordance with the applicable laws and regulations

of each country. Product labeling and marketing communications shall support consumers in making
informed food choices and promote a balanced diet through the following practices:

Product Labeling Ensure that product labels provide accurate, complete, and easy-to-
understand information, including key ingredients, preparation or heating instructions, and
storage conditions. Where nutrition claims, including nutrient content claims and comparative
nutrition claims, nutrient declarations, and supplementary nutrition information are provided,
such information shall be supported by laboratory analysis or other scientifically accepted
methods. All nutrition claims and nutrition information for all products in all markets shall
comply with the applicable regulatory requirements and relevant standards of the countries in
which the Company operates, enabling consumers to make informed decisions. Allergen
information shall also be clearly declared.

Marketing Communications Conduct marketing communications to raise awareness of and
promote access to safe and nutritious food appropriate to the nature of the products, as well
as the age groups and lifestyles of consumers. This shall apply across all communication
channels, including traditional media, digital media, social media, and influencer marketing. All
marketing communications shall be subject to the Company's internal review and approval
process prior to publication. Avoid advertising products high in sugar, fat, or sodium where
children and adolescents are the primary target audience, taking into consideration the age
criteria established by the applicable regulatory authorities in each country, together with the
recommendations of the World Health Organization (WHO). Promote a balanced diet by
providing guidance on appropriate food choices and portion sizes to help consumers obtain
adequate nutrients while avoiding excessive intake of nutrients that should be limited, taking
into account individual nutritional needs.
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nisnunluuleuie / POLICY REVIEW

THiHU2BVIUUEMISAWEVEUSIUAUHUIBIURIRYITaununIuUTeUgadutiduls=51nnd HEanUs:g:Da18U
aunas l-nnwu:huTamaaUuL‘TTU'u-im:auﬁuamwmsdnﬂuasﬁouao@@n uaz/H3ausGngay HHUIYVU
USH1sA2WEVEUUNEUaUTeUIBaUUTHUATATNISNUNIUNa:USUUSIIATuGuNE1adaUs:s1UANUERNUSHAS
iWavaauldmsuhlUTEuvAUdaTU

The Sustainability Management Function, in collaboration with relevant functions, shall review this
Policy annually or as appropriate. If this Policy is deemed no longer appropriate to the business
operations of the Company and/or its subsidiaries, the Sustainability Management Function shall
revise the Policy as necessary and submit the revised Policy to the Chief Executive Officer for
approval prior to its implementation.
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